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ADARSH VIDYA PRASARAK SANSTHA'S

ADARSH COLLEGE OF ARTS AND COMMERCE

(Permanently Affiliated to University of Mumbai & Recognised under 2(f) & 12B of UGC Act, 1956)
Dr. Sangeeta Fande NAAC Reaccredited 'B++' with CGPA 2.84, Year 2017-2022

I/C. PRINCIPAL IMCRBNQA Certified-2019, 1ISO 9001 : 2015
MA. Philo., SET, Ph.D. Near Kulgaon-Badlapur Municipal Council Office, Badlapur (E), Pin - 421 503. Dist Thane
NAAC 2024/ Metrics Level Deviations/Crl-1 Date:-
Criteria 1.2.1: Number of Certificate/Value added courses offered and online

courses of MOOCs, SWAYAM, NPTEL etc. (where the students of
the institution have enrolled and successfully completed during the
last five years)

Findings of DVV 1. HEI is requested to kindly note that programs conducted under
regular university curriculum should not be considered.

2. Kindly note that number of Certificate/Value added courses
offered (without repeat count) for the last five year is not matching
with the HEI input. Please relook and provide correct revised data.
3. Please provide the details of each course year wise for the last
five years.

4. Kindly provide the clearly scanned attendance sheet with the
signature of the students year-wise for the last five years.
Response/ 1. Number of Certificate/Value added courses offered (without
Clarification repeat count) for the last five year is given in tabular format.
(Appendix-I)

2. Details of each course year wise along with the clearly scanned
attendance sheet for the last five years are attached. (Appendix-II)
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ADARSH VIDYA PRASARAK SANSTHA'S

ADARSH COLLEGE OF ARTS AND COMMERCE

(Permanently Affiliated to University of Mumbai & Recognised under 2(f) & 12B of UGC Act, 1956)

NAAC Reaccredited 'B++' with CGPA 2.84, Year 2017-2022
IMCRBNQA Certified-2019, ISO 9001 : 2015

Dr. Sangeeta Tande

I/C. PRINCIPAL
MA. Philo., SET, Ph.D. Near Kulgaon-Badlapur Municipal Council Office, Badlapur (E}, Pin - 421 503. Dist Thane
2020-21
Name of Add on /Certificate programs Duration of Number Of. Students
completing the
offered course .
course in the year
Capital markets and mutual fund 30 Hours 296
Use of Online resourse 30 Hours 327
Financial Literacy 30 Hours 259
Time Management 30 Hours 115
2019-20
Name of Add on /Certificate programs Duration of Number Of. Students
offered course compl_etmg the
course in the year
Orientation to Indian Economy 30 Hours 244
Yoga and Meditation 30 Hours 174
2018-19
Name of Add on /Certificate programs Duration of Number Of. Students
completing the
offered course .
course in the year
Tally Accounting 30 Hours 285
Personality Development 30 Hours 298
Mutual funds 30 Hours 319
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ADARSH COLLEGE OF ARTS AND COMMERCE, Kulgaon, Badlapu:(East), Pin 421503

Value Added Course In Digital Marketin

g (Academic Year 2022-23)

FYBAF, FYBBI, FYBMS
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No
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ADARSH VIDYA PRASARAK SANSTHA'S
ADARSH COLLEGE OF ARTS & COMMERCE

Near KBMC office, Kulgaon-Badlapur (E), Tal. Ambarnath Dist. Thane 421503
Permanently Affiliated to University of Mumbai & Recognized under 2(f) 8&12B of UGC Act, 1956
NAAC Re-Accredited "B++" Grade (2017-2022), IMC-RBNQA Certified-2019, 1SO 9001-2015
www.adarshcollege.avpskulgaon.net, adarshcollege@rediffmail.com, 0251-2691819, 9309081149

Date: 20.12.2022

To, y
The Principal

Adarsh College of Arts and Commerce,
Kulgaon, Badlapur (E)

:Sub.: Permission to start Value Added Course in Digital Marketing

Respected Madam,

This is to inform you that the Department of Self-Financing Course intends to conduct
Value Added Course in Digital Marketing for the students of FYBAF, FYBBI &

"FYBMS. This course will be for 30 hours which will enrich students’ knowledge and
will benefit them in their further studies.

Kindly give permission to start the course.

, Thanking you,
Yours faithfully,.

‘Ms. Dhwani Babaria
Asst. Prof. Mgmt. Studies \}N\
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ADARSH VIDYA PRASARAK SANSTHA'S

ADARSH COLLEGE OF ARTS & COMMERCE

- Near KBMC office, Kulgaon-Badlapur (E), Tal. Ambarnath Dist. Thane 421503
Permanently Affiliated to University of Mumbai & Recognized under 2(f) &12B of UGC Act, 1956
NAAC Re-Accredited "B++" Grade (2017-2022), IMC-RBNOA Certified-2019, ISO 9001-2015
www.adarshcollege.avpskulgaon.net, adarshcollege@rediffmail.com, 0251-2691819, 9309081149 /

SCHEDULE OF LECTURE
SR.NO | DATE DAY LECTURE ]
1 2.01.2023 Monday Introduction to digital marketing.
Difference between traditional and digital marketing
2 3.01.2023 Tuesday Search engine optimisation
i 4.01.2023 Wednesday | Social media marketing
4 5.01.2023 Thursday E-commerce management h
5 6.01.2023 Friday E-commerce management
6 7.01.2023 Saturday Planning and creating website §
|3 9.01.2023 Monday Planning and creating website
L8 1 10.01.2023 | Tuesday Email marketing
9 | 11.01.2023 | Wednesday | Affiliate marketing
10 112.01.2023 | Thursday Content marketing and copyright _
|11 13.01.2023 | Friday Public relation |
12 14.01.2023 | Saturday Digital branding
13 16.01.2023 | Monday Cyber security
14 17.01.2023 | Tuesday Cyber security
15 18.01.2023 | Wednesday How to track behaviour of customer |

Ms. Dhwani Babaria
Course Coordinator

&
R

Dr. Satigeéta Pande
I/C Principal
In-Charge Principa!
§ o hCollege of Mt € oofi.
Kulgaon - Baiapur (E).
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ADARSH VIDYA PRASARAK SANSTHA'S
ADARSH COLLEGE OF ARTS & COMMERCE

Near KBMC office, Kulgaon-Badlapur (E), Tal. Ambarnath Dist. Thane 421503
Permanently Affiliated (o University of Mumbai & Recognized under 2(1) & 12B ol UGC Act. 1956
NAAC Re-Accredited "B++" Grade (2017-2022), IMC-RBNQA Certified-2019, ISO 9001-2015

www.adarshcollege.avpskulgaon.net, adarshcollege@rediffmail.com, 0251-2691819, 9309081149

Academic Year 2022-2023
Value Added Course in ‘Digital Marketing’
Date of Examination: 23" January 2023

Exam Attendance Sheet

SR. NO. | NAME OF THE STUDENT CLASS | SEM iI_SIGN_ATU_FiI_Z
1 | KULKARNI SIDDH! SUSHIL FYBAF SEM II | <hfen
2| PATILSNEHAL SANJAY FYBAF | semn |
3 | MUNDHE VISHAKHA JAYWANT FYBAF | SEMII
4| VAIDYA ANKUR DARSHAN FYBAF | SEMII
5 | GAVALI MRUNALI SHEKHAR FYBAF SEMIl |
6 | VYAPARI PRANALI RAMESH FYBAF SEM I
7 | JADHAV YASH GANESH FYBAF SEM Il
8| MALI NIRAV BHASKAR FYBAF SEM I
9 | DESHMUKH SHRADDHA PRAVIN FYBAF SEMII
10 | MUSALE LAVANYA DEEPAK FYBAF | SEMIl
11 | CHAVAN MITHUN RAJU FYBAF | SEMII
12 | KAMBLE SNEHA ASHOK _ |FBAR  sEMI
13 | TARE BHAVNA JANARDAN FYBAF | SEMII
14| PISEKAR KETKI DILIP FYBAF | SEMIl |
15| AAGLESHRADDHASUNIL | FYBAF | SEMII
16 | GHANGHAV SNEHAL KARBHARI FYBAF | SEMI
17 | PONGADE NUTAN DATTATRAY FYBAF SEM Il
18 | MHASE ANKITA SANJAT FYBAF | SEMII
19 | KARALE SANIKA SUNIL FYBAF SEM I
20 | PAWAR SAHIL SANTOSH FYBAF | SEMII
21 | RAUT APURVA SHYAM FYBAF SEM I
22 | KADAV DIKSHA CHHAGAN FYBAF SEM Il
23 | THANGE RAJ DATTATRAY FYBAF SEM I
24 | MAHIPATRAO SANIYA DEEPAK FYBAF SEM |
25 | TAMBE ABHIJEET RAJESH FYBAF | SEMII
26| RAMAYANE NISHAD JAYRAM FYBAF | SEMII
27 [ JULPAL MONALISA MARK FYBAF | SEMII
28 | TEMBE SHUBHAM KUNDLIK FYBAF | SEMIl
29 FYBAF | SEMII

LONGALE SUDIKSHA JANARDAN
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ADARSH COLLEGE OF ARTS & COMMERCE

Near KBMC office, Kulgaon-Badlapur (E), Tal. Ambarnath Dist. Thane 421503
. Permanently Affiliated to University of Mumbai & Recognized under 2(f) &12B of UGC Acl. 1956
Estd.: 1995 NAAC Re-Accredited "B++" Grade (2017-2022). IMC-RBNQA Certified-2019. 1SO 9001-2015
www.adarshcollege.avpskulgaon.net, adarshcollege@rediffmail.com, 0251-2691819, 9309081149

30 | BAIKAR POOJA SANTOSH FYBAF SEM I %ﬁ{

31 | DESHMUKH MANAV JAIRAM FYBAF SEMIl | _

32 | KHARADE VAISHNAVI TATYASAHEB FYBAF SEM || r%;

33 | BHOIR ROSHANI DATTATRAYA FYBAF SEM Il TR0 I
34| KANOIIA RIMA MUKESH FYBAF SEM I HDD—~

35 | THORAT PARNAVI VISHWAS FYBAF SEM ||

36 | BED ROHINI SHYAM FYBAF | SEMII

37 | KHADE BHAVANA PRABHAKAR FYBAF SEM Il
38 | RATHOD NITESH GORAKHNATH FYBAF SEM Il
39 | JADHAV DIGAMBAR KAMLAKAR | FYBAF | SEMII
40 | BHOPI JAYDEEP GANESH FYBAF | SEMII
41 | GAIKWAD KAUSHIK UTTAM FYBAF | SEMII
42 | PAGARE DIKSHITA SUNIL FYBAF SEM Il
43 | PAGARE PRADNYA SUNIL FYBAF SEM Il
44 | GHATVISAVE VAIBHAV SHASHIKANT FYBAF SEM Il
45 | THOMBARE DIKSHA NARESH FYBBI SEM II |
46 | PANKAR PRATIK RAJENDRA FYBBI SEM Il
47 | BHOIR GANESH PANDHARINATH FYBBI SEM Il
48 | GHOLAP SUMEET ARUN FYBBI SEM I

49| LAD ATHARVA RAJESH ~ |FBBI  [SEMII
50 | KADU SUNNY TULSHIRAM FYBBI SEM I
51| JHASAMBODH ANIL FYBBI | SEMII
52 | DHULE JAYSHREE SUNIL FYBBI SEM II
53 | GAYKAR HEMANT DIPAK FYBBI SEM I
54| DONGRE SAYALI ULHAS FYBBI  ISEMII | @0onge
55 | PADWAL ADITI NILESH _ |mes  Jesemny |
56 | LONGALE CHETAN SANDEEP FYBBI semll | GH il
| 57 | VIRLE DIGAMBAR DASHRATH FYBBI SEM Il Apend
58 | DHADVE VAISHNAVI VASUDEV FYBBI SEMII —_‘@ |
59 | BHOIR MAYURI ANANTA FYBBI SEM Il b .
60 | DHURIYA GAURAV RAJIMANI FYBBI SEM Il Je )
61 | JADHAV NEHA SACHIN. FYBBI SEM 1| oy -,
| 62| DORE TANVI SUBHASH FYBBI | SEMII %ﬂ
63 | PHATAK ADITYA VIKRANT FYBBI SEM Il
| 64| LADKE SARITA SADASHIV FYBBI ] Rk
65 | KHARAT PUNAM NANDU FYBBI
66 | SATPE APEKSHABHASKAR [ FyBBI
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ADARSH COLLEGE OF ARTS & COMMERCE [

Near KBMC office, Kulgaon-Badlapur (E), Tal. Ambarnath Dist. Thane 421503 '
Permanently Affiliated to University of Mumbai & Recognized under 2(f) & 12B of UGC Act, 1956 '
NAAC: Re-Accredited "B++" Grade (2017-2022), IMC-RBNQA Certified-2019, 1SO 9001-2015
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67 | GAUR KHUSHI RAJENDRA FYBBI SEM I M
68 | ADHAV SAMIKSHA MAHENDRA FYBBI SEM Il adeN -
69 | INGALE MADHUR! SUNIL FYBBI SEM I G
70 | KAKU TANYA VIJAY FYBBI SEM Il
71 | JADHAV CHETANA SUDHIR FYBBI SEM 11 e\ IV
72 | JAISWAL PREM GOPAL FYBBI SEM Il e
73 | TAKKE VAISHNAVI DATTARAM FYBBI SEM I ] W —"
74 | WARANG HARDIK RAMCHANDRA FYBBI SEM Il 3
75| MARADE SNEHA SUDHAKAR FYBBI SEMII | Anés
76 | SHINDE JANHAVI VIJAY FYBBI SEM Il i e
77 | DHARMIK CHAITAL! GIRISH FYBMS SEM I &
78| BHOPI SANDESH VISHNU FYBMS SEMII Fhopr
79 | JAMBEKAR TANVI PRAVIN FYBMS SEMII | .
80 | ANSARI KHUSHNUMA INTIZAR AHMED FYBMS SEM Il N ot
81 | DHULE PRITI BABAJI FYBMS SEM I (opht-
82 | SHINGATE DIKSHITA VISHNU FYBMS SEM |1 T
) 83 | GUPTA UJWAL VISHAL FYBMS SEM I B
84 | PAL KAVITA RAMASARE FYBMS SEM Il - J
85 | DUGHAD TANISHA NARESH FYBMS SEM 11 o
86 | MAURYA SHWETA NANDLAL FYBMS SEM II 4o,
87 | BAIKAR VIVEK MAHADU FYBMS SEM I OnBaiko—
88 | HINDURAO SUJAL PRAVIN FYBMS | SEM I =2
89 | BHAGAT TEJAL SANTOSH FYBMS SEM I ar-
90 | GAIKWAD TEJASHREE DEEPAK FYBMS SEM Il L Adiesnol
91 | PANDEY SATYAM ANIL | FyBMmS SEM Il
92 | SURVE SHREYASH SANDEEP FYBMS _ [SEMIl |
93 | BHOIR NILESH ARUN ni FYBMS | SEMIl @b-‘-—
94 | TORANE NISARGA DILIP FYBMS e
95 | GOREGAONKAR RASIKA ANIL FYBMS
96 | HULAWALE SAKSHI SURESH r FYBMS
97 | PAWAR SUJITA SUNIL FYBMS
98 | KARANDE APURVA ANKUSH FYBMS
99 | KADAM TANISHKA GOPAL FYBMS
100 | SALVI SAKSHI RAMESH FYBMS
101 | MALUSARE RUTUJA PRAVIN FYBMS
102 | JADHAV MANASI SUNIL ‘ FYBMS
103 | WAGHMARE NANDINI RAJENDRA | FYBMS
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104 | KOTHARI KOMAL MUKESH FYBMS SEM Il A 5

105 | GAIKWAD KIRTI VINAYAK FYBMS SEM Il Wasssad

106 | JAWLE TANISHKA ATUL FYBMS SEM I S =

107 | GHAVAT MAYUR JANARDAN FYBMS SEM I AN

108 | SUROSHI ANUJ RAMESH FYBMS SEM i

109 | CHAUHAN SARITA SANJAY FYBMS SEM Il Roukos

110 | KAMBLE SAMYAK RAVINDRA FYBMS SEM Il Q-ambhe

111 | RAJANKAR HARSH GANESH FYBMS SEM i B
112 | MHASKE HARSH MANOHAR FYBMS SEM Il I Rl

113 | KHADE SAMRUDHI CHANDRAKANT FYBMS SEM Il Erlchuds

114 | BANSODE ARYAN RAJU FYBMS SEM Il W

”~
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Academic Year 2022-2023
Value Added Course in ‘Digital Marketing’

List of the Students
SR. NO. | NAME OF THE STUDENT CLASS SEM SIGNATURE
1 | KULKARNI SIDDH! SUSHIL FYBAF SEM II = b
2 | PATIL SNEHAL SANJAY FYBAF SEM Il T i)
3| MUNDHE VISHAKHA JAYWANT FYBAF | SEMII (Ao e
4 | VAIDYA ANKUR DARSHAN FYBAF SEM Il Dy
~ 5 | GAVALI MRUNALI SHEKHAR FYBAF SEM Il <
6 | VYAPARI PRANALI RAMESH FYBAF SEM Il (DL
7 |JADHAVYASHGANESH  |FYBAF" JSEMIL | Noeps
8 | MALI NIRAV BHASKAR FYBAF SEMIL | W
\ 9 | DESHMUKH SHRADDHA PRAVIN " | FYBAF SEMIl | oY B
| 10| MUSALE LAVANYA DEEPAK FYBAF SEM Il A & |
11 | CHAVAN MITHUN RAJU FYBAF SEM I Ml B
12 | KAMBLE SNEHA ASHOK FYBAF SEM I @m#,__
13 | TARE BHAVNA JANARDAN FYBAF SEM Il i~
14| PISEKARKETKIDILIP FYBAF SEMI | Hpekat
15 | AAGLE SHRADDHASUNIL __ [Fvear  [semu | 4l 4
16 | GHANGHAV SNEHAL KARBHARI FYBAF SEM Il
17 | PONGADE NUTAN DATTATRAY FYBAF SEM I Ao
| 18 | MHASE ANKITA SANJAT FYBAF SEM I P
19 | KARALE SANIKA SUNIL | FYBAF SEMI | ofowsSe—
20 | PAWAR SAHIL SANTOSH FYBAF | SEMII S ppay” |
21 | RAUT APURVA SHYAM FYBAF | SEMN | @
22 | KADAV DIKSHA CHHAGAN FYBAF SEM Il | OeRA0AYV |
23 | THANGE RAJ DATTATRAY FYBAF SEMil | (oot
24 | MAHIPATRAO SANIVA DEEPAK FYBAF SEM Il '___g,:gg./
( 25 | TAMBE ABHIJEET RAJESH FYBAF SEM Il e
26 | RAMAYANE NISHAD JAYRAM 'FYBAF SEM Il |
F 27 | JULPAL MONALISA MARK | FYBAF SEMAL | Hieiis
28 | TEMBE SHUBHAM KUNDLIK FYBAF SEMIL | AN
l 29 | LONGALE SUDIKSHA JANARDAN FYBAF SEM II ek
30| BAIKAR POOJA SANTOSH i FYBAF SEM Il o
31| DESHMUKH MANAV JAIRAM | FYBAF SEM Il .~
32 | KHARADE VAISHNAVI TATYASAHEB FYBAF SEM Il (- ;%

LAY
-
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33 | BHOIR ROSHANI DATTATRAYA FYBAF SEM I ’@‘z;@f’ |
34 | KANOJIA RIMA MUKESH FYBAF SEM I @ sffe
35 | THORAT PARNAVI VISHWAS FYBAF SEM I > ’
36 | BED ROHINI SHYAM FYBAF SEM II : o2
37 | KHADE BHAVANA PRABHAKAR FYBAF SEM I %&_ L
38 | RATHOD NITESH GORAKHNATH FYBAF SEM | ( :
39 | JADHAV DIGAMBAR KAMLAKAR FYBAF SEM Il ]
40 | BHOPI JAYDEEP GANESH FYBAF SEM II % =
i_ 41 | GAIKWAD KAUSHIK UTTAM FYBAF SEM I Sty s
42 | PAGARE DIKSHITA SUNIL FYBAF SEM li
i 43 | PAGARE PRADNYA SUNIL FYBAF SEMII
44 | GHATVISAVE VAIBHAV SHASHIKANT FYBAF SEMII
45 | THOMBARE DIKSHA NARESH FYBBI SEM Il
46 | PANKAR PRATIK RAJENDRA FYBBI SEM Il
47 | BHOIR GANESH PANDHARINATH FYBBI SEM II
i 48 | GHOLAP SUMEET ARUN FYBBI SEM ||
49 | LAD ATHARVA RAJESH FYBBI SEM |1
50 | KADU SUNNY TULSHIRAM FYBBI SEM Il
51 | JHA SAMBODH ANIL FYBBI SEM Il
| 52 | DHULE JAYSHREE SUNIL FYBBI SEM II
53 | GAYKAR HEMANT DIPAK FYBBI SEM I
54 | DONGRE SAYALI ULHAS FYBBI SEM I
55 | PADWAL ADITI NILESH FYBBI SEM II
L 56 | LONGALE CHETAN SANDEEP FYBBI SEM |I
57 | VIRLE DIGAMBAR DASHRATH FYBBI SEM I
58 | DHADVE VAISHNAVI VASUDEV FYBBI SEM Il
59 | BHOIR MAYURI ANANTA FYBBI SEM I
60 | DHURIYA GAURAV RAJMANI FYBBI SEM II
61 | JADHAV NEHA SACHIN FYBBI SEM I
L 62 | DORE TANVI SUBHASH FYBBI SEM I
63 | PHATAK ADITYA VIKRANT FYBBI SEMII
64 | LADKE SARITA SADASHIV FYBBI SEM 1|
65 | KHARAT PUNAM NANDU FYBBI SEM II
66 | SATPE APEKSHA BHASKAR FYBBI SEM Il
I 67 | GAUR KHUSHI RAJENDRA FYBBI SEM Il
68 | ADHAV SAMIKSHA MAHENDRA FYBBI SEM |
69 | INGALE MADHURI SUNIL FYBBI SEM II
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70 | KAKU TANYA VIJAY FYBBI SEM Il | lated
71 | JADHAV CHETANA SUDHIR FYBBI SEM 1! _ZHodnay .
72 | JAISWAL PREM GOPAL D FYBBI SEM I 7.8
73 | TAKKE VAISHNAVI DATTARAM FYBBI SEM Il .\
74 | WARANG HARDIK RAMCHANDRA FYBBI SEMIl ARy
75 | MARADE SNEHA SUDHAKAR FYBBI SEM I @reha
76 | SHINDE JANHAVI VIJAY FYBBI SEMIIL \[FYahewrtr |
77 | DHARMIK CHAITALI GIRISH FYBMS SEM I DHARMIK
78 | BHOPI'SANDESH VISHNU FYBMS SEM Il Ll p! ,
79 | JAMBEKAR TANVI PRAVIN FYBMS SEM I oMb i
80 | ANSARI KHUSHNUMA INTIZAR AHMED FYBMS | SEMII AP |
81 | DHULE PRITI BABAJl FYBMS | SEM I TP
82 | SHINGATE DIKSHITA VISHNU FYBMS SEM Il M
83 | GUPTA UJWAL VISHAL FYBMS SEM I TWaepPT™
84 | PAL KAVITA RAMASARE FYBMS SEM Il iy
85 | DUGHAD TANISHA NARESH FYBMS | SEM I Dushad
86 | MAURYA SHWETA NANDLAL FYBMS SEM Il Yoo . |
87 | BAIKAR VIVEK MAHADU FYBMS SEM I OnBojvors
88 | HINDURAO SUJAL PRAVIN FYBMS SEM I} “2&;
89 | BHAGAT TEJAL SANTOSH FYBMS SEM Il —=g ot
90 | GAIKWAD TEJASHREE DEEPAK FYBMS SEM Il |
91 | PANDEY SATYAM ANIL FYBMS SEM I ’%ﬁmm
92 | SURVE SHREYASH SANDEEP FYBMS SEMII T 52—
93 | BHOIR NILESH ARUN FYBMS SEM I @.«w ol
94 | TORANE NISARGA DILIP FYBMS SEM I Lo
95 | GOREGAONKAR RASIKA ANIL FYBMS SEM Il k.n-._%ﬁ;ire. aonkel>-|
96 | HULAWALE SAKSHI SURESH FYBMS SEMIL | (%) I
97 | PAWAR SUJITA SUNIL FYBMS SEM i GoapoaT .
98 | KARANDE APURVA ANKUSH FYBMS SEM I SApovd - |
99 | KADAM TANISHKA GOPAL FYBMS SEMIl | {iedom- . |
100 | SALVI SAKSHI RAMESH FYBMS SEM II 3 .Salvi __!
101 | MALUSARE RUTUJA PRAVIN FYBMS SEM Il Malusasts— -
102 | JADHAV MANASI SUNIL FYBMS SEM I Hanar]
103 | WAGHMARE NANDINI RAJENDRA FYBMS SEM I b
104 | KOTHARI KOMAL MUKESH 'FYBMS SEM Il A SR,
105 | GAIKWAD KIRTI VINAYAK FYBMS SEM Il Mg issecd™
106 | JAWLE TANISHKA ATUL FYBMS SEM Il N

~ie) SR
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107 | GHAVAT MAYUR JANARDAN FYBMS SEM Il ,

108 | SUROSH! ANUJ RAMESH FYBMS SEM I 2N

109 | CHAUHAN SARITA SANJAY FYBMS SEM i " fouken

110 | KAMBLE SAMYAK RAVINDRA FYBMS SEM I Qramble.
111 | RAJANKAR HARSH GANESH FYBMS SEM I Harghtd
112 | MHASKE HARSH MANOHAR FYBMS SEM I (HeboS :
113 | KHADE SAMRUDH!I CHANDRAKANT FYBMS SEM I @herde
114 | BANSODE ARYAN RAJU FYBMS SEM I ==
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Value Added Course: Digital Marketing
MCQ Test: Marks 20 Date: 23" January 2023 Time: 30 Mins.

Name of the Candidate: Lbﬂ‘i(}‘\e C“!("‘_Clﬂ Enﬂ(‘l(’(? 0 Class: Y- BRI

(Surname Name Father’s Name

Instructions:
1. Number of questions - 20. Each question carries 1 mark
2. Cancellation/ over-writing is not allowed (will be considered wrong)
3. Write the correct option number in the space provided (on the right side of the question.)

Question Answer Question Answer

1. What is the term used for the 2.What is digital marketing?

practice of promoting a product or a. Traditional print advertising

service by getting people to talk about b. Marketing products through

it online? phone call
a. Content marketing , c. Promoting products and
b. Influencer marketing 3) services using digital
c. Email marketing channels. C)
d. Affiliate marketing N = d. To sell goods through .

personal selling

3.Which social media platform is best 4.Which platform is commonly

known for its character limit per used for social media marketing?

post? a. Facebook
a. Instagram Q‘ ) b. YouTube
b. LinkedIn ¢. LinkedIn a )
c. Facebook d. All of'the above -
d. Twitter

5. What is the term for targeting 6.Cyber security is used for?

advertising to a specific audience a. Frauds

based on their previous actions or b. Data hacking

interests? a ) c. Data Protection
a. Behavioural targeting d. Cyber scandals C )
b. Demographic targeting
c. Contextual targeting | -

~ d. Geographic targeting (

7.What is the term for marketing 8.What does the term "ROI" stand

messages that are delivered to for in digital branding?

individuals bascd on their previous a. Return on Investment

actions or interests? d) b. Reach of Impressions o )
a. Contextual advertising ¢. Real-time Online Interactions
b. Personalization d. Reference of investor

c. Behavioural targeting
d. Remarketing |

1 | MCQ Test: Digital Marketing



9. In which marketing
advertisements are provided on
smartphones, laptop and tablets?

a. Magazine marketing

b. TV marketing

c. Mobile marketing

d. Newspaper marketing

(>
N g

10.What is the term for creating ang
sharing valuable content to attract
and engage a target audience?

a. Social media marketing

b. Content marketing

c. Content curation e

d. Content review

A

11.What is the term for the ratio of
people who click on an ad to the
number of people who view it?

a. Click-through rate (CTR)

b. Conversion rate

¢. Bounce rate

d. Engagement rate

A)

12.What is the primary goal of E-
commerce management in digital
marketing?
a. Decreasing brand awareness
b. Maximizing website traffic
c. Increasing online sales U &
d. Increasing production cost”

e

13.Which term refers to marketing
activities conducted via email
communication?

a. Social media marketing

b. Email marketing

¢. Content marketing

d. Telephonic marketing

14.What does mobile marketing
focus on?
a. Marketing through mobile

apps
b. Marketing through SMS
messages

¢. Marketing through mobile-
optimized websites
d. All of the above

15.What does the acronym "CSR"
stand for in the context of public
relations?

a. Customer Satisfaction Rating

b. Corporate Social Responsibility

c¢. Crisis and Stakeholder

Relations
d. Content social Responsibility

16. What does SEO stand for?

a. Search Engine
Optimization

b. Social Engagement
Outreach

c. Sales Enhancement
Opportunity

d. Social Entreprencurship™|
outreach

A )

17.What is the term for the process

of attracting visitors to a website?
a. Conversion optimization

b. Traffic generation

¢. Lead generation

d. Click-through rate (CTR)

-

18.What does the acronym CRM
stand for in the context of digital

branding?
a. Creative Resource
Management
b. Customer Response
Management

c. Content Response Metrics
d. Customer Relationship
Management

&

are accessible:

a. 24/7
b. 12/7
c. 10/7
d. 8/7

19.Online platforms and e-commerce

A

20.Which of the following is
NOT a benefit of digital
marketing compared to
traditional marketing?
a. Real-time tracking and
measurement of results
b. Targeted reach to specific
demographics
c. Higher cost-effectivencss
d. Limited reach to local
audiences L

2 | MCQ Test: Digital Marketing
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MCQ Test: Marks 20

Name of the Candidate:
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Instructions:

Name

Father's Name)

1. Number of questions - 20. Each question carries 1 mark
2. Cancellation/ over-writing is not allowed (will be considered wrong)
3. Write the correct option number in the space provided (on the right side of the question.)

Question

Answer

Question

Answer

1. What is the term used for the
practice of promoting a product or
service by getting people to talk about
it online?

a. Content marketing

b. Influencer marketing

c. Email marketing

d. Affiliate marketing

2.What is digital marketing?

a. Traditional print advertising

b. Marketing products through
phone call

¢. Promoting products and
services using digital
channels.

d. To sell goods through
personal selling

3.Which social media platform is best
known for its character limit per

post?
a. Instagram
b. LinkedIn
¢. Facebook D
d. Twitter

4, Which platform is commonly
used for social media marketing?
a. Facebook
b. YouTube
¢. LinkedIn
d. All of the above

5. What is the term for targeting
advertising to a specific audience
based on their previous actions or
interests?

a. Behavioural targeting

b. Demographic targeting

¢. Contextual targeting

d. Geographic targeting

6.Cyber security is used for?
a. Frauds
b. Data hacking
c. Data Protection
d. Cyber scandals

I

7.What is the term for marketing
messages that are delivered to
individuals based on their previous
actions or interests?

a. Contextual advertising
Personalization

b.
c.
d. Remarketing

Behavioural targeting ¥l

8.What does the term "ROI" stand
for in digital branding?
a. Return on Investment
b. Reach of Impressions
¢. Real-time Online Interactions
d. Reference of investor

1 | MCQ Test: Digital Marketing



9. In which marketing
advertisements are provided on
smartphones, laptop and tablets?

a. Magazine marketing

b. TV marketing

¢. Mobile marketing

d. Newspaper marketing

10.What is the term for creating an(
sharing valuable content to attract
and engage a target audience?

a. Social media marketing

b. Content marketing

c. Content curation

d. Content review

11.What is the term for the ratio of
people who click on an ad to the
number of people who view it?

a. Click-through rate (CTR)

b. Conversion rate

¢. Bounce rate

d. Engagement rate

12.What is the primary goal of E-
commerce management in digital
marketing?
a. Decreasing brand awareness
b. Maximizing website traffic
c. Increasing online sales _
d. Increasing production cost

13.Which term refers to marketing
activities conducted via email
communication?

a. Social media marketing

b. Email marketing

c. Content marketing

d. Telephonic marketing

14.What does mobile marketing
focus on?
a. Marketing through mobile

apps
b. Marketing through SMS
messages

¢. Marketing through mobile- -
optimized websites
d. All of the above

15.What does the acronym "CSR"
stand for in the context of public
relations?

a. Customer Satisfaction Rating

b. Corporate Social Responsibility

c. Cirisis and Stakeholder

Relations
d. Content social Responsibility~

16. What does SEO stand for?
a. Search Engine

Optimization
b. Social Engagement
Outreach :
c. Sales Enhancement
Opportunity

d. Social Entreprencurship |

outreach L

17.What is the term for the process
of attracting visitors to a website?
a. Conversion optimization
b. Traffic generation
¢. Lead generation
d. Click-through rate (CTR)

18.What does the acronym CRM
stand for in the context of digital
branding?
a. Creative Resource
Management
b. Customer Response
Management
¢. Content Response Metrics
d. Customer Relationship
Management

19.0nline platforms and e-commerce
are accessible:

a. 24/7
b. 12/7
c. 10/7
d. 87

e

20.Which of the following is
NOT a benefit of digital
marketing compared to
traditional marketing?
a, Real-time tracking and
measurement of results
b. Targeted reach to specific
demographics
¢.—Higher cost-effectiveness—
d. Limited reach to local
audiences

2 | MCQ Test: Digital Marketing
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Instructions: ;
1. Number of questions - 20. Each question carries 1 mark
2. Cancellation/ over-writing is not allowed (will be considered wrong)
3. Write the correct option number in the space provided (on the right side of the question.)

Question Answer Question Answer

1. What is the term used for the 2.What is digital marketing?

practice of promoting a product or a. Traditional print advertising

service by getting people to talk about b. Marketing products through

it online? phone call
a. Content marketing B ¢. Promoting products and 9
b. Influencer marketing _ services using digital
¢. Email marketing : channels. !
d. Affiliate marketing - d. To sell goods through -

personal selling

3.Which social media platform is best 4,Which platform is commonly

known for its character limit per used for social media marketing?

post? D a. Facebook
a. Instagram ) b. YouTube D
b. LinkedIn ¢. Linkedin
c. Facebook i d. All of the above )
d. Twitter - 3

5, What is the term for targeting 6.Cyber security is used for?

advertising to a specific audience a. Frauds

based on their previous actions or b. Data hacking

interests? ,-) c. Data Protection
a. Behavioural targeting d. Cyber scandals "
b. Demographic targeting 5=
c. Contextual targeting =

~d. Geographic targeting =

7.What is the term for marketing 8.What does the term "ROI" stand

messages that are delivered to for in digital branding?

individuals based on their previous a. Return on Investment

actions or interests? 9 b. Reach of Impressions ﬂ
a. Contextual advertising c¢. Real-time Online Interactions
b. Pcrsonalization ' d. Reference of investor
c. Behavioural targeting e
d. Remarketing

1 | MCQ Test: Digital Marketing



9. In which marketing
advertisements are provided on
smartphones, laptop and tablets?

a. Magazine marketing

b. TV marketing

¢. Mobile marketing

d. Newspaper marketing

10.What is the term for creating an(
sharing valuable content to attract

and engage a target audience?
a. Social media marketing

b. Content marketing }4

11.What is the term for the ratio of
people who click on an ad to the
number of people who view it?

a. Click-through rate (CTR)

b. Conversion rate

¢. Bounce rate
| d. Engagement rate

c. Content curation
d. Content review J
12.What is the primary goal of E-
commerce management in digital
marketing?
a. Decreasing brand awareness
b. Maximizing website traffic
¢. Increasing online sales 3
d. Increasing production cost

13.Which term refers to marketing
activities conducted via email
communication?

a. Social media marketing
b. Email marketing
c. Content marketing
d. Telephonic marketing

14.What does mobile marketing
focus on?
a. Marketing through mobile

apps
b. Marketing through SMS
messages

c. Marketing through mobile-
optimized websites

d. All of the above \

15.What does the acronym "CSR" 16. What does SEO stand for?
stand for in the context of public a. Search Engine
relations? Optimization

a. Customer Satisfaction Rating B b. Social Engagement

b. Corporate Social Responsibility Outreach

¢. Crisis and Stakeholder ¢. Sales Enhancement

Relations Opporttunity
d. Content social Responsibility .|~ d. Social Entreprencurship
outreach

17.What is the term for the process

of attracting visitors to a website?
a. Conversion optimization

b. Traffic generation

¢. Lead generation

d. Click-through rate (CTR)

18.What does the acronym CRM
stand for in the context of digital

branding?
a. Creative Resource
Management
b. Customer Response
Management

c. Content Response Metrics
d. Customer Relationship
Management

19.Online platforms and e-commerce
are accessible:

2477
12/7
10/7
877

aoowm

20.Which of the following is
NOT a benefit of digital
marketing compared to
traditional marketing?
a. Real-time tracking and
measurement of results
b, Targeted reach to specific
demographics
Higher cost-effectiveness
d. Limited reach to local
audiences

~

A)

2 | MCQ Test: Digital Marketing
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Value Added Course: Digital Marketing
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Name of the Candidate: Elrhﬂﬂﬁ'ﬂﬂ-q’ -C/ejlo'o‘ Banlosh

(Surnc?me Name Father's Name)

Class: £4 ™3

Instructions:
1. Number of questions - 20. Each question carries 1 mark
2. Cancellation/ over-writing is not allowed (will be considered wrong)
3. Write the correct option number in the space provided (on the right side of the question.)

Question Answer Question Answer
1. What is the term used for the 2.What is digital marketing?
practice of promoting a product or a. Traditional print advertising
service by getting people to talk about b. Marketing products through
it online? phone call
a. Content marketing c. Promoting products and C
b. Influencer marketing b . services using digital
¢. Email marketing > o channels.
d. Affiliate marketing . d. To sell goods through *
= personal selling
3.Which social media platform is best 4. Which platform is commonly
known for its character limit per uscd for social media marketing?
post? a. Facebook
a. Instagram d b. YouTube C)
b. LinkedIn _ ¢. LinkedIn
¢. Facebook N d. All of the above
d. Twitter
5. What is the term for targeting 6.Cyber security is used for?
advertising to a specific audience a. Frauds
based on their previous actions or b. Data hacking
interests? a c. Data Protection
a. Behavioural targeting d. Cyber scandals C
b. Demographic targeting
¢. Contextual targeting ,
d. Geographic targeting i
7.What is the term for marketing 8.What does the term "ROI" stand
messages that are delivered to for in digital branding?
individuals based on their previous d a. Return on Investment a
actions or interests? b. Reach of Impressions
a. Contextual advertising ¢. Real-time Online Interactions
b. Personalization ' d. Reference of investor
c. Behavioural targeting L
d. Remarketing
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9. In which marketing
advertisements are provided on
smartphones, laptop and tablets?

a. Magazine marketing

b. TV marketing

c. Mobile marketing

d. Newspaper marketing =

10.What is the term for creating an(
sharing valuable content to attract
and engage a target audience?

a. Social media marketing

b. Content marketing

c. Content curation

d. Content review b 4

11.What is the term for the ratio of
people who click on an ad to the
number of people who view it?

a. Click-through rate (CTR)

b. Conversion rate

¢. Bounce rate

d. Engagement rate

12.What is the primary goal of E-
commerce management in digital
marketing?
a. Decreasing brand awareness
b. Maximizing website traftic

¢. Increasing online sales |-

d. Increasing production cost

13.Which term refers to marketing
activities conducted via email
communication?

a. Social media marketing

b. Email marketing

c. Content marketing

d. Telephonic marketing

14.What does mobile marketing
focus on?
a.” Marketing through mobile
apps
b. Marketing through SMS
messages
¢. Marketing through mobile-

optimized websites P

d. All of the above

15.What does the acronym "CSR"
stand for in the context of public
relations?

a. Customer Satisfaction Rating

b. Corporate Social Responsibility

¢. Cirisis and Stakeholder

Relations
d. Content social Responsibility

16. What does SEO stand for?

a. Search Engine
Optimization

b. Social Engagement
Outreach

c. Sales Enhancement
Opportunity

d. Social Entrepreneurship
outreach

17.What is the term for the process
of attracting visitors to a website?
a. Conversion optimization
b. Traffic generation
¢. Lead generation
d. Click-through rate (CTR)

o

18.What does the acronym CRM
stand for in the context of digital

branding?
a. Creative Resource
Management
b. Customer Response
Management

¢. Content Response Metrics
d. Customer Relationship
Management

19.0Online platforms and e-commerce
are accessible:

a. 24/7
b. 12/7
c. 10/7
d. 8/7

L

2 | MCQ Test: Digital Marketing

20.Which of the following is
NOT a benefit of digital
marketing compared to
traditional marketing?
a. Real-time tracking and
measurement of results
b. Targeted reach to specific
demographics
¢. Higher cost-effectiveness
d. Limited reach to local

audiences
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Instructions:

1. Number of questions - 20. Each question carries 1 mark
2. Cancellation/ over-writing is not allowed (will be considered wrong)
3. Write the correct option number in the space provided (on the right side of the question.)

I Question Answer Question Answer
1. What is the term used for the 2.What is digital marketing?
practice of promoting a product or a. Traditional print advertising
service by getting people to talk about b. Marketing products through
it online? phone call
a. Content marketing c. Promoting products and C
b. Influencer marketing b services using digital
c. Email marketing channels.
d. Affiliate marketing . d. To sell goods through
( personal selling
3.Which social media platform is best 4,Which platform is commonly
known for its character limit per uscd for social media marketing?
post? a. Facebook
a. Instagram b. YouTube
b. LinkedIn d ¢. LinkedIn d
¢. Facebook b d. Allofthe above “__—
| d. Twitter AL~
5. What is the term for targeting 6.Cyber security is used for?
advertising to a specific audience a. Frauds
based on their previous actions or b. Data hacking
interests? c. Data Protection
a. Behavioural targeting a d. Cyber scandals C
b. Demographic targeting
c. Contextual targeting n E
| d. Geographic targeting
7.What is the term for marketing 8.What does the term "ROI" stand
messages that are delivered to for in digital branding?
individuals based on their previous a. Return on Investment
actions or intcrests? b. Reach of Impressions a
a. Contextual advertising d ¢. Real-time Online Interactions
b. Pcrsonalization d. Reference of investor
c. Behavioural targeting
d. Remarketing .
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9. In which marketing
advertisements are provided on
smartphones, laptop and tablets?

a. Magazine marketing

b. TV marketing

¢. Mobile marketing

d. Newspaper marketing

10.What is the term for creating an(
sharing valuable content to attract
and engage a target audicnce?

a. Social media marketing

b. Content marketing

c. Content curation

d. Content review

11.What is the term for the ratio of
people who click on an ad to the
number of people who view it?

a. Click-through rate (CTR)

b. Conversion rate

¢. Bounce rate

d. Engagement rate

12.What is the primary goal of I-
commerce management in digital
marketing?
a. Decreasing brand awareness
b. Maximizing website traffic
c. Increasing online sales L
d. Increasing production cost

13.Which term refers to marketing
activities conducted via email
communication?

a. Social media marketing

b. Email marketing

¢. Content marketing

d. Telephonic marketing

14.What does mobile marketing
focus on?
a. Marketing through mobile

apps

b. Marketing through SMS
messages

c. Marketing through mobile-
optimized websites S

d. All of the above

15.What does the acronym "CSR"
stand for in the context of public
relations?

a. Customer Satisfaction Rating

b. Corporate Social Responsibility

c. Crisis and Stakeholder

Relations
d. Content social Responsibility

16. What does SEO stand for?
a. Search Engine
Optimization
b. Social Engagement

Outreach
¢. Sales Enhancement
Opportunity
d. Social Entrepreneurship “-
outreach

17.What is the term for the process
of attracting visitors to a website?
a. Conversion optimization
b. Traffic generation
¢. Lead generation
d. Click-through rate (CTR)

s

LT

18.What does the acronym CRM
stand for in the context of digital

branding?
a. Creative Resource
Management
b. Customer Response
Management

c. Content Response Metrics

d. Customer Relationship "

Management

19.Online platforms and e-commerce
are accessible:

a. 2477
b. 12/7
c. 10/7
d. 8/7

20.Which of the following is
NOT a benefit of digital
marketing compared to
traditional marketing?
a. Real-time tracking and
measurement of results
b. ‘Targeted reach to specific
demographics
¢. Higher cost-eftectiveness
d. Limited reach to local
audiences
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Question Answer Question Answer
1. What is the term used for the 2.What is digital marketing?
practice of promoting a product or a. Traditional print advertising
service by getting people to talk about b. Marketing products through
it online? phone call
a. Content marketing Q ¢. Promoting products and C
b.. Influencer marketing services using digital
¢. Email marketing channels, L
d. Affiliate marketing \ - d. To sell goods through
personal selling
3.Which social media platform is best 4.Which platform is commonly
known for its character limit per used for social media marketing?
post? ' a. Facebook :
a. Instagram _ c b. YouTube D
b. LinkedIn ™/ ¢. LinkedIn -
c. Facebook d. All of the above
d. Twitter p
5. What is the term for targeting 6.Cyber security is used for?
advertising to a specific audience a. Frauds
based on their previous actions or A b. Data hacking @
interests? c. Data Protection
a. Behavioural targeting : d. Cyber scandals
b. Demographic targeting P ' e

¢. Contextual targeting
d. Geographic targeting

7.What is the term for marketing 8.What does the term "ROI" stand

messages that are delivered to for in digital branding?

individuals based on their previous D a. Return on Investment

actions or interests? b. Reach of Impressions A
a. Contextual advertising c. Real-time Online Interactions

b. Personalization d. Reference of investor
c. Bchavioural targeting
d. Remarketing
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9. In which marketing
advertisements are provided on
smartphones, laptop and tablets?

a. Magazine marketing

b. TV marketing

¢. Mobile marketing

d. Newspaper marketing

10.What is the term for creating an(
sharing valuable content to attract
and engage a target audience?

a. Social media marketing

b. Content marketing

c. Content curation

d. Content review

11.What is the term for the ratio of
people who click on an ad to the
number of people who view it?

a. Click-through rate (CTR)

b. Conversion rate

c. Bounce rate

d. Engagement rate

12.What is the primary goal of E-
commerce management in digital
marketing?
a. Decreasing brand awareness
b. Maximizing website traffic
¢. Increasing online sales 1
d. Increasing production cost

13.Which term refers to marketing
activities conducted via email
communication?

a. Social media marketing
b. Email marketing
¢. Content marketing
d. Telephonic marketing

14.What does mobile marketing
focus on?
a. Marketing through mobile
apps
b. Marketing through SMS
messages
c. Marketing through mobile-
optimized websites
d. All of the above

15.What does the acronym "CSR"
stand for in the context of public
relations?

a. Customer Satisfaction Rating

b. Corporate Social Responsibility

¢. Cirisis and Stakeholder

Relations
d. Content social Responsibility

| N4

16. What does SEO stand for?

a. Search Engine
Optimization

b. Social Engagement
Outreach

c. Saies Enhancement
Opportunity

d. Social Entrepreneu:;ﬂhip._
outreach o Vs

17.What is the term for the process
of attracting visitors to a website?
a. Conversion optimization
b. Traffic generation
c. Lead generation
d. Click-through rate (CTR)

I3

18.What does the acronym CRM
stand for in the context of digital

branding?
a. Creative Resource
Management
b. Customer Response
Management
c. Content Response Metrics
d. Customer Relationship \

Management

19.Online platforms and e-commerce
are accessible:

a. 24/7
b. 12/7
c. 10/7
d. 8/7

2 | MCQ Test: Digital Marketing

20.Which of the following is
NOT a benefit of digital
marketing compared to
traditional marketing?
a. Real-time tracking and
measurement of results
b. Targeted rcach to specific
demographics
¢. Higher cost-effectivencss

d. Limited reach to local
audiences
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